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Did you know more than 62.6% of the world's population has at
least one social media account?

It's little wonder that social platforms like LinkedIn, Facebook, and
even Instagram are also beginning to impact the recruitment
landscape. 

Increasingly, job seekers are using social media to track down new
roles, with 48% of Gen Z and Millennials applying for a position
advertised on a social platform, either by a recruitment company
or the employer.

 Additionally, 58% of job seekers say they look for information
about potential employers on social channels and insights into
company culture.

But it's not medical sales candidates using social channels in their
career journey. Employers rely on social media to engage active
and passive candidates, advertise their employer brand, and
screen potential employees in a skills-short landscape.

That means it's more important than ever for candidates to make
the right impression on social platforms. 

This guide will show you how to use your social profiles to unlock
new career opportunities. 
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Suppose you're a savvy job seeker in the
medical sales industry. In that case, you've
probably researched how to prepare for
interviews, write amazing cover letters, and
optimise your CV. But you may still overlook
one vital thing: your social media presence. 
Social media has revolutionised the way we
communicate and connect in the digital world.
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https://www.statista.com/statistics/617136/digital-population-worldwide/#:~:text=Worldwide%20digital%20population%202024&text=As%20of%20April%202024%2C%20there,population%2C%20were%20social%20media%20users.
https://www.prnewswire.com/news-releases/nearly-half-48-each-of-gen-z-and-millennials-with-work-experience-have-applied-to-jobs-they-found-via-social-media-301610609.html


What Employers Look for in
Candidates on Social Media

Employers using social media for medical sales recruitment actively use these
channels to learn more about potential candidates. In many cases, they'll be
looking for insights into:
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Personality: How you present yourself on social media, engage with others, and
showcase specific personality traits valuable to the company's culture.

Experience: Any evidence of your experience in the medical sales industry, such as
posts about market trends or information about previous roles. 

Qualifications: Whether you share specific qualifications you've achieved on
channels like LinkedIn or Facebook. 

Consistency: If you're consistently polite, professional, and courteous when
interacting with contacts across all social media channels. 

Inappropriate behaviour: Whether you conduct yourself inappropriately on certain
channels with offensive comments, posts, or photos.



You can follow the companies you want to work with, interact with thought leaders in your
space, and connect with recruitment companies. 

Additionally, social media is a great way to research the company culture of the organisations
you're considering working for, which helps you make decisions about roles based on your
priorities and medical sales career goals. 

On the other hand, navigating social media as a job seeker can be extremely complex. It's easy
to forget about the image you want to portray to potential employers (and even your current
employer) when interacting with friends on your favourite channels. 

There have been countless examples of people being fired from their roles for inappropriate
conduct on social media. Even one "risqué" post can be enough to jeopardise your career,
particularly if it reveals sensitive information about your employer. 

Additionally, if you're reprimanded for your actions on social media by one employer, future
employers might be less likely to consider you when you apply for open roles. 

Your social media presence could influence your chances of getting any role. According to
Harvard Business Review, 54% of employers have eliminated candidates from their selection
process based on their social feeds. 
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Social media is a great place to elevate your brand. By posting professional
photos, sharing engaging articles, and creating thoughtful content about your
chosen industry, you can show potential employers everything they need
about your passions, knowledge, expertise, and interests.

The Impact of Social Media
Recruitment on Job Seekers

https://www.themuse.com/advice/yes-you-can-get-fired-for-your-social-media-posts-9-times-people-learned-this-lesson-the-hard-way
https://hbr.org/2021/09/stop-screening-job-candidates-social-media#:~:text=Social%20media%20sites%20such%20as,because%20of%20what%20they%20found.


The key to boosting your medical sales career with social media isn't simply
avoiding social channels out of fear you're going to do something wrong. It's
about making sure you optimise every channel you're using, with a focus on
your professional brand. 
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Best Practices for Job Seekers on
Social Media: General Tips

Here are some of the most important things to consider across all social media channels. 

Optimising Your Profiles

Every part of your social media profile should offer useful insights into the positive
attributes you have as a person. Start by making sure you use your full name on your
accounts. Nicknames might be fun for your friends, but they'll make it harder to be
found and don't always make the right impression. 

Check your profile picture and ask yourself what it says about you as a medical sales
professional. You don't need to use a corporate headshot on every social account, but
make sure your picture makes you seem respectable. A smile goes a long way, too!

Ensure your "bio" or any information you share on your profile is professional. Mention
your career path, your hobbies and interests, and any achievements you've
accomplished. 

1

Privacy Settings and Content Management

Most social media channels will allow you to set your accounts to "private". If you're
using a separate social media account for your career from the one you use for
personal interactions with friends, you might decide to make your personal account
private. However, it's usually a good idea to avoid setting all accounts to private, as this
can cause suspicion among employers. 

On your public accounts, remember you can usually decide who should be able to see
whatever you post too. If you're sharing photos or comments about a recent wild
night out with friends, make sure those posts are only available to a select group of
people. 

2
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Maintain Consistency Across Platforms

Consistency is often considered crucial to
business branding. The more consistent you are
with the language, image, and content you
share as a company, the more likely customers
will trust that business. Similarly, as a
professional, a consistent approach to sharing
your personal brand is also important. 

Make sure you use the same tone of voice, share
the same types of content, and use the same
images and names across all your social profiles.
This will show you're reliable and authentic. 

3

Forge Valuable Connections

The whole point of social media is to "network"
and connect with other people. As a
professional in the medical sales industry,
whether you're looking for a new role or not, you
should always be searching for ways to connect
with people who might benefit your career. 

Follow thought leaders in your industry for up-
to-date insights into trends and news; this will
show you have a genuine passion for your sector
and could give you valuable information you
can share in your cover letters, applications, or
interviews for new roles. 

Connect with recruitment agencies specialising
in your industry so you can keep track of the
latest job postings and opportunities. You can
even follow the businesses you'd be interested
in working with, so you're the first to know when
new positions emerge.

4

https://mailchimp.com/resources/brand-consistency/
https://mailchimp.com/resources/brand-consistency/
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Platform Specific
Recommendations

While the ideas above apply to all social media platforms you might be using
as a medical sales job seeker, it's worth remembering that each social channel
has unique nuances and features that might benefit you as you look for the
ideal role. 

Here are some platform-specific tips to follow when using social media to boost your career.

LinkedIn is the most popular platform for employers and recruiters hunting
for talent.

LinkedIn is excellent for job seekers because you can actively advertise
when you're searching for a role and even apply directly for positions on the
platform. However, there are a few best practice tips you should be
following to boost your chances of success. 

Make the Most of Your Profile

While a strong profile is crucial for medical sales job seekers on any
platform, it's particularly important on LinkedIn. This platform is brimming
with unique profile sections you can use to share your industry expertise
and skills. Ensure you fill out every relevant section on your profile, drawing
attention to your education, previous roles, accomplishments, and
qualifications.

Write a compelling bio that highlights your experience in the industry and
draws attention to your unique characteristics, such as your resilient and
proactive nature. Use a professional headshot to make your LinkedIn profile
stand out; any smartphone will do an excellent job.

Share regular updates on your LinkedIn profile, including articles you write
about your industry, musings on the sector, insights into your latest
accomplishments, and more. You can even share links to content you've
found that might interest the people in your industry.

Explore Networking Strategies

Ideally, most of your LinkedIn connections will be with people you already
know from previous roles or courses. However, there are exceptions to this
rule. For instance, if you're part of a LinkedIn group, you can send requests
to people you meet and interact within that group. 

Whenever you reach out to someone new on LinkedIn or join a group,
personalise the messages you send as much as possible. 



Although Facebook might not be as popular as LinkedIn for medical sales
professionals looking for new career opportunities, it can still be a great
place to show off your personal brand.

Use Privacy Settings Wisely

While it is possible to set your entire Facebook profile to "private", meaning
it can only be viewed by your friends and family, that might not be a good
idea if you're actively looking for a new job. Employers will search for you on
Facebook to learn more about you, and if your profile is locked, they'll be
more suspicious of your application. 

Focus on keeping certain parts of your profile private, such as your photos,
relationship status, and certain wall posts. However, keep your main photo
public, alongside your bio and your employment and educational
information.

Curate and Share Valuable Content

Just like the content you share on LinkedIn can capture the attention of
potential recruiters and employers, content on Facebook can do the same.
Think about how you can regularly showcase your expertise and skills on
your Facebook profile. 

You could share quick updates about what you've achieved in your medical
sales role, such as being named "employee of the month" or getting
promoted. Sharing content about your industry that you find interesting
with comments and perspectives can be helpful, too. 

Join Facebook Groups

Facebook Groups are brilliant for tracking down industry information and
job opportunities. Look for the word ‘medical sales’ or medical devices’ in
the group section of Facebook, and see if there are any groups dedicated to
professionals with similar roles and interests to you. 

Join recruitment groups focused on your local area or industry to see new
job listings before anyone else. 
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Employers might check your Instagram account if they want to learn more
about your personality and the kind of "professional image" you'll bring to a
role. If you want to make sure you're making a positive, lasting impression,
follow these suggestions.

Create a Cohesive Visual Brand 

While a professional headshot might not be necessary on Instagram, all the
photos you share should be professional and appropriate. You might even
choose a "theme" for your profile, creating content with a consistent colour
palette or specific fonts. 

When sharing content on Instagram, think about images that would appeal
to employers, such as pictures of your recent projects or qualifications. You
could photograph yourself at a professional conference or training event. 

Using Stories and Reels for Personal Branding

Stories and Reels on Instagram are great for showcasing your authentic
personality as a medical sales employer. Because they're fun and fast-
paced, they feel less formal and more realistic than other forms of social
media content. 

When creating your Stories, look for ways to provide an insight into your
journey as a professional in your industry. Offer behind-the-scenes insights
into your work day, or create a slideshow of images from the last course you
attended. When creating Reels, consider ways to showcase your expertise.
You might create mini-tutorials or Reels to comment on recent industry
trends and news stories. 

Using Hashtags to Boost Discoverability

Hashtags aren't just for X; they're also extremely important on Instagram.
Leveraging hashtags strategically in captions can help you find potential
employers and recruitment teams searching for new specialists. For
instance, try options like #RemoteWork #JobSearch, or #Jobs.

When you're sharing content about your industry, use hashtags relevant to
your sector, including the name of your industry in the tag. You can also use
location tags like #London, to attract the attention of recruiters looking for
local talent.
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X can be a powerful platform for building a professional network and
sharing your knowledge of the medical sales industry. While you won't be
able to share much long-form content here, you can follow thought leaders
and share links and news updates on your account that can improve your
personal brand. 

Develop your Network

Just as you would on LinkedIn and other social media channels, connect
with people on Twitter who are relevant to the medical sales industry and
your desired role. Follow key influencers, industry leaders, companies you
admire, and potential employers. Engage with their content by liking,
retweeting, and replying to their posts. 

Regularly interacting with these accounts can build relationships and
increase your visibility in your chosen field. You can also consider following
job search and recruitment experts for behind-the-scenes insights into job
listings and recruitment trends.

Engaging in Industry Conversations

X is a great place for fast-paced conversations, particularly those that
revolve around breaking news and new updates to the medical sales
landscape. Companies and thought leaders are always sharing cutting-
edge information on the platform, and getting involved by responding to
posts with your own opinions helps you to showcase your knowledge. 

Search for specific hashtags that will help you find relevant content, such as
#MedicalDevices, or use X's search function to look for content that includes
relevant keywords. Remember to maintain a professional tone and avoid
making any overly risqué statements. 

Sharing Valuable Content and Insights

Even though you won't be able to share long-form content and blogs on X,
you can still share links to your blog and other relevant news stories, articles,
and reports. The more content you share, the more knowledgeable you'll
appear to potential employers.

Remember to retweet informative content from others in your industry,
adding your commentary to show your unique perspective.
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TikTok might not seem the most obvious place to search for job
opportunities and promote your brand, but it's becoming increasingly
popular. Around 80% of Gen Zers have used TikTok to network, and 15%
have received an offer for a job found on the app. 

Here are a few ways to use TikTok to your advantage. 

Showcasing Skills Through Short-Form Video

TikTok offers a unique opportunity for job seekers to showcase their skills
creatively. You can take videos of yourself completing a specific medical
sales-related task or even create videos that showcase your top tips for
productivity and efficiency in the workplace. 

You could also create your own TikTok mini-CV, where you introduce
yourself and talk about your skills and experience. If you do this, make sure
you post the video with the #TikTokCV or #TikTokResume hashtag to
attract the attention of recruiters. 

Participating in Industry-Related Challenges

When building a professional brand, being cautious with hashtag
challenges on TikTok is important. Some challenges can give the wrong
impression to medical sales employers, especially if considered childish and
dangerous. However, there may be relevant challenges on TikTok that can
improve your image in the eyes of recruiters. 

For instance, if a company you like hosts its hashtag challenge, asking you
to write a unique email or demonstrate your top time-saving tip, getting
involved is a good idea. Make sure you pay attention to any trends that
might be emerging in your industry.
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https://www.cnbc.com/2024/06/04/genz-uses-tiktok-for-career-advice-dream-jobs.html#:~:text=Many%20are%20using%20the%20app,survey%20of%201%2C000%20Gen%20Zers.
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The role of social media in recruitment and job seeking
is constantly growing. In the years ahead, employers
will continue to use social channels to screen and vet
potential candidates. 

At the same time, employees will leverage social media
to learn more about potential employers and find
companies with the right culture for their needs. As the
medical sales industry continues to evolve, ensuring
you have the right social media presence can
significantly improve your chances of success. 

Use the tips above to ensure all your social channels
leave the right impression on employers, and consider
contacting a recruitment or staffing agency for extra
support. The right recruitment team can help you
optimise your brand, provide tips on the skills
employers seek, and even help you find relevant social
groups to follow.



Connect with us on LinkedIn:

Follow our company page
Karen McCurdy - Director
Liv Riley-Joyce - Senior Recruitment Partner
Clare Brennan - Resourcer
Jasmin Williams - Talent Partner

Follow us on:

Facebook     X      Instagram

If you are looking for a new role in the medtech sector, please give us a call now to see how
we can help

Call: 0161 969 9700

         info@advancerecruitment.net

         ww.advancerecruitment.net

The REC is the voice of the recruitment industry, speaking up for great
recruiters.

About Advance Recruitment

Advance Recruitment is a specialist medtech recruitment agency with a focus on filling
commercial positions such as management, sales, marketing and clinical training. 

Founded in 1997, we are the longest established recruitment agency in our sector. 

Based in Manchester, our in depth knowledge of the medtech sector allows us to help our
clients attract the brightest talent and enables our candidates to build exciting and fulfilling
careers. 

We work with everyone from large, blue-chip multinational companies to SMEs and start up
organisations.

Memberships

It drive standards and empowers recruitment businesses to build better futures for their candidates and
themselves. They are champions of an industry which is fundamental to the strength of the UK economy.

REC members are recognised for their professionalism and the value they provide to clients and
candidates. If a recruitment agency displays the REC logo, it's a sign of quality. It demonstrates that they
have passed the REC Compliance Test and adhere to their Code of Professional Practice.

Advance Recruitment's values are aligned to that of the REC and you are guaranteed a high standard of
ethical conduct and professional behaviour.

Next Steps

https://www.linkedin.com/company/advance-recruitment
https://www.linkedin.com/in/karenmccurdy-advance-recruitment/
https://www.linkedin.com/in/liv-riley-joyce-medical-device-recruitment-expert-87379871/
https://www.linkedin.com/in/clarelbrennan/
https://www.linkedin.com/in/jasminimogenwilliams/
https://www.facebook.com/MedicalSalesJob/
https://twitter.com/medicalsalesjob
https://www.instagram.com/advancerecruitment/
http://advancerecruitment.net/
http://www.advancerecruitment.net/


I have used Advance Recruitment since 2015 and Karen McCurdy has always been on
hand to support. Karen has always been professional in her approach but has a
friendly and supportive manner which is why I always prefer working with her. 

When I contacted Advance Recruitment I instantly felt like a valued partner and was
offered roles that were right for me. 

Karen helped my find my previous role in 2015 which was a perfect fit for me, I
excelled in that role and decided to look for new opportunities in 2023 and again
Karen found a role that was exactly what I was looking for in regards to the
opportunity itself and career progression.

I would highly recommend that anyone looking for a new role or career advice 
reach out to Advance Recruitment.

Dawood Iqbal, Territory Manager - Teleflex

TESTIMONIALS

Advance Recruitment stood out to me as they specialise in medtech companies and
healthcare practices. Karen was incredibly helpful in listening to what my current
situation was and helping to find me a solution to that.

With a very quick interview turnaround, I managed to secure a fantastic new role
within a week of leaving my job. I’ve got a new role with a better territory, training and
support and a higher income.

Advance Recruitment are lovely to work with, they answered any of my questions
very quickly, listened to any concerns I have, and helped with interview preparation.

I have already recommended 2 of my friends to Advance Recruitment and will be
happy to recommend again in the future! :) 

Lauren Turner, Clinical Educator - AMBU

Dave and Advance are by far the best recruiters I have ever worked with. I discovered
Advance when they reached out to me about some roles that they were recruiting
for. From the start they have demonstrated a superior level of professionalism but
have also made the working relationship a pleasure to be a part of.

Dave and Karen both have exceptional knowledge of the roles that they are recruiting
for but also are extremely personable. 

I cannot recommend working with Dave and Advance enough, and my expectations
from recruiters are now set to a very high standard after dealing with them. I cannot
thank them enough for their assistance through the interview process and their
genuine investment in their roles.

Joshua Clegg, Product Specialist - Medartis


